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ABSTRACT

This paper tries to examine productivity for glolmmpetiveness. Competiveness of enterprises, roasto
orientation, flexibility, effect of HRM and SCM. Neorking, sustaining the enterprises competitiveaadage, systematic

competitiveness.
KEYWORDS: Competitive Advantage, HRM and SCM, Networking &y$tematic Competitiveness

INTRODUCTION

Meaning of Productivity

Broadly speaking "Productivity means the abilityaofiation, company or any business unit to harieghysical
and human resources to generate the desired oufiatply put in a non-technical way, productivigfers to working
"smarter" and not necessarily "harder". The praglitgtof human resources determines employee watjes productivity

of capital determines the return it earns for dgklbrs".
Meaning of Globalization

Globalization is a process of interaction and irdéign among the people, companies, and governnunts
different nations, a process driven by internatidgreade and investment and aided by informatiomnetogy. This process
has effects on the environment, on culture, ontipalisystems, on economic development and pragpamd on human

physical well-being in societies around the world.
Productivity for Global Competitiveness

In his book 'Competitive Advantage of Nations', Nael Porter observed. "The only meaningful conaept
competitiveness at the national level is ProduistiiProductivity is the prime determinant of a pats long-run standard
of living; it is the root cause of national per tapncome. Consequent on the on-going processarfi@nic reforms &
liberalization as well as coming in to force of téTrO regime, which is compelling India to dismantte lingering
protective environment which have so far shelténglian economy in general and industry in particulae twin concept

of productivity and competitiveness have becomeamelevant than ever before.

One can even go to the extent of saying that taes@erhaps intractably linked to the country'sneoaic future
and survival as a viable entity in this era of glitbed economy. For a developing country like IndRaoductivity in its
new manifestation, as a culture of accepting amagbrg about continuous change through teamworknigagontinued
focus on the customer-need is an inescapable itiprdhese concepts have come to acquire gregteifisance in the

current context of changed economic environment.

However, the increasing market-orientation and gigvsector development have thrown up a numberwof n
challenges. In fact, it is influencing the mindsst all the constituents of the society. Producjivis the key to

competitiveness, which in turn is an indicator @foaintry's potential for economic growth in the rsho medium term.
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The findings of the Global Competitiveness Repofttiee World Economic Forum reveal that India's
competitiveness is relatively quite low, which ist surprising, given the continuing low productyvievels of different
economic sectors in India. It also indicates tH#tomgh productivity levels have been growing imitn for at least a
decade and a half, the level of growth is lowenttzat require to keep pace with rest of the wardn. PM of India,
Dr. Manmohan Singh, in a recent address to the sindlists, stressed the need to boost productigitg global
competitiveness of the Indian industry. He lamertteat 'India still had a long way to go in catchimg with the newly
industrialized economies of Asia’. We have to mdast, move quickly and move efficiently to catch wih our
neighbours in East Asia'.

Why is Productivity Low?

Firstly, | believe that the work culture that ispalent in the country is one important factor cbuting to low
productivity, | do recognize that this complacemayst change, We are finding that the global enwvirent will not accept
anything but the best in terms of speed of senaceuracy in delivery and consistency in approdatything less will
mean that we lose our market position as well ageputation. Our work culture will need a majovakition in order to
match the high standards demanded by the globameority. Another factor is the lack of skills in oworkforce.
You will agree with me that productivity growth daqpls on the birth of new ideas, that is, innovatiod invention, and
the ability to turn such ideas into usable techggldBoth, in turn, depend on maintaining an edwtabed skilled work
force. We have the numbers in terms of a good pbtabour force but we lack the skills. The steadyflow of skilled

emigrants from managerial, professional, techracal clerical occupations is also taking its tollaum skill base.

Another problem that we face is the lack of up-ttedand appropriate technology. As is typical ofali@ping
countries, investment into research and developriserery low. Hence, our ability to turn innovatiideas and new
inventions into useable technology is weak. In,fgcbwing disparities in growth patterns amongsiustrialised nations
have been related to the ability of those nationadopt new and highly productive equipment. Thbs¢ have been able
to rapidly adopt new technology and make best fisie potential have reaped productivity gains wées the others have
lagged behind.

What will Happen if we do not Raise Productivity?

On a macro level, we will not achieve our econowigion of Growth in GDP. This means that many of ou
children and grand children will not get jobs.

* Unemployment will be higher. Incomes will be lower.
* Poverty will rise.
e Social problems will escalate.

« Ultimately, the people will bear the incidence @fop productivity. Consumers will pay the welfaresdoas they

purchase their basket of goods and services aehices and perhaps low quality.
» The owners of capital and labour will also bearltdss. The efficiency of capital is reduced.
» Firms become inefficient and are unable to raiseréturn on their current level of resources.
» As the cost of doing business for firms increakey tare either forced to shut down or retrench exsk

* The first option will mean loss of capital and lawiavestment. The second option means firms redbe#

labour force, which leads to unemployment and inedonegone.
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e The impact of the economic loss from lack of prddity will not be borne evenly. It will impact meron the

low income earners and the poorer.

* Low income earners are the first to loose theissjaba crisis. They are also the group that capnotect the

value of their assets as price increases.

* There is also inflationary impact of reduced praddity. Poor worker productivity will obviously cae workers

to prefer inflation-indexed wage increments instedroductivity based wage increments.
Competitiveness of Enterprises

With globalization, enterprises are now faced witbw competitiveness requirements. These are brought

about by:

» The Globalization of Competition: With the spreading trade liberalization and deratjoih, there is now closer
integration of domestic and international mark@&tsus, enterprises must not only face increased ettigm in
their export markets but even in the domestic ntarkeust cope with the competition from importeddurcts that
can now easily enter the country. The increasiggitance of electronic commerce is also contiitto the

rapid integration of markets.

» Better Informed and More Discerning Customers: The advance in international communication, inaedas
access to knowledge and information, and the isectantegration of markets have led to internatiesation of
consumers demands and preferences. This is ragiitivery discriminating customers who are demagadiimore
product differentiation and specialization. Thesfahd fashion not only spread rapidly across thbegbut also
shift and change very quickly. The rapid advanceniformation and production technology make product

obsolescence very fast. The product variety is thergasing but the product life cycle is decregsin

* Increasing Number of Competitors: With countries moving towards trade liberalizatiand adopting export
oriented development, from import substitution tetgées- many of their enterprises are enteringmatgonal and

the liberalized national markets.

 Rapid Advance in Both Soft and Hard Technology:This enables more enterprises to adopt productish a
organizational systems that improves the capaoitprbduce products and services at lower costsyovepl

quality and increased speed of delivery.

» Advances in New Scientific FieldsThe fast developments in fields such as electrohicgechnology, materials
science, are resulting in the increased flow of m@educts and services that substitute for or liotaplace

existing ones. This further accelerates producbleissence mentioned earlier.

An enterprise's competitive advantage is develdhesligh improvements in the way it organizes andopes
its sourcing, production and distribution actiwatiporter, 1990). It acquires strong competitivsifian by creating and

offering products and services of better or superaue to its customers.

This it can achieve through better management arfoymance of what is called the value-chain of the
enterprise: the sourcing and organizing of inboimmlits, the production operations which transfohase inputs into
products and services needed by the target matket®rganization and management of outbound ligidn, marketing

and sales, and the provision of after-sales ses\w@ensure that customers enjoy the full valuésgroducts and services.
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Customer Orientation

The improvement of the enterprise's value chairt ftam determining what the customer wants. Thuth the
more discerning and demanding customers of varietl rapidly changing requirements, enterprises hawadized the
importance of increasing their customer orientatibimey must always be able to meet the needs,edesitd expectations
of their customers. This may call for rapid proddevelopment, frequent changes in product modelsyres, a broader
range of products, and even production accordingpecifications of a particular buyer. With the icaghange of
technology, of the fast spread of communication iafymation, the needs and requirements of custenvehether it be
industrial or end-consumers, is very dynamic anldtile. An enterprise must have the flexibility aoodmpetence to cater

to this very dynamic market.
Flexibility and Agility

An enterprise develops and acquires the flexibiityd competencies needed through strategies thalvén
(a) the development and strengthening of interoaé competencies and capabilities, simplifying ctites, improving
lateral interactions and coordination and improvimgernal communication; (b) the outsourcing ofnstard and
specialized competencies through practices sudutaight purchasing of standard parts and subcotmigrof specialized
parts and services, including the use of businesgice suppliers, temporary workers, home-work gedgraphical
relocation of particular jobs and activities; ag)l the acquisition and internalization of completaey competencies and
capabilities through various forms of cooperatietations with other enterprises such as partnerstepvorking and

alliances (palpacuer, 1997).
Human Resource Management

Enterprise competitiveness is based more and moréh@ quality of the human resource of the entsepri
Good human resource management (HRM) thus becomemortant cornerstone of an enterprises competigss
strategy. Being an integral part of the strateganagement of the enterprise, the various HRM pdicfunctions and
practices should contribute to the creation antksasice of the enterprise's competitive advanfBliges, the development
of the culture of productivity and creativity, tHmilding-up of mutual trust and shared values,idtite and self
management, and multi-skilling and skills upgradamgl continuous learning must always be prioritglg®f the various
HRM functions of human resource planning, staffimmpd allocation; human resource utilization; humasource

development; and motivating and commitment building

Trust and shared values appear as central mechdoiswork coordination and control in a flexibleterprise.
When work is complex and constantly changing, dicentrol based on supervision becomes too expersid unwieldy,
and bureaucratic control based on won: standardizaind rigid systems and procedures and rulesegudations is not
workable and can be counter-productive. Organimatimust rely more on self-management. This forninternalized
control is built on mutual trust and confidenceargll values, and common understanding and acceptainche
organization's or corporate objectives, philosophjariorities and norms. In this sense, the impmeaof information
sharing becomes very important. Committed, motivatand capable employees at all levels are eskeatigaining

sustained competitive advantage.
Developing Distinctive Competence and Proprietary &hnologies

In an era of rapid technological development, gmiees gain competitive advantage through offetingjue

product and services, development of distinctivegetence and proprietary technologies. A strategstds productivity
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and competitiveness therefore is promoting orgaioizal capacity and adaptability to exploit thel fpbtential of new
technology to improve efficiency, develop new proaduand services and unleash the creativity andvation of the
workforce. Efforts need not be just in research dedelopment to develop cutting-edge technolodiast must also be
in the adaptation of already existing hard and smfhnology to build-up distinctive technical cortgree and develop
superior products and services. Introducing teamohlone however, is not sufficient. More thanrdwefore, people are
the most important resource in the new knowledgetbeeconomy. The benefits of new technology cag bal fully

realized if it is introduced together with new farwf work organization and continuous training.

For enterprises in the cutting-edge technology lbgwveent, the importance of keeping ahead in progmye
technology is clearly demonstrated in the elect®mdustry. A new terms of competition, called félism" is emerging
based on experiences in the electronic sector.Hatvs called the Wintelist (code word derived fraombination of
Windows and Intel) era, competition is based ortirgptand evolving de facto product standards in tharket.
In the computer industry for example, manufactyretsose systems are nearly identical, emphasitteein sales pitch use
of components or software that have become mat&atiards - "Intel Inside", or "Microsoft Windowsshalled" - rather
than unique features of their own brand. In the tdlist era, firms located anywhere in the valueirttzan, potentially,
control the evolution of key standards and in thay define the terms of competition not just initharticular segment in
the value chain but in the final product markewvad. For the Wintelist firms, ownership and marations of the de facto
standards they have set are considerably moretieffdzarriers to entry than the barriers of scald @ertical control over
technology and production because they are haoddulicate (Borrus and Zysman, 1997).

Better Supply Chain Management

The product or service that an enterprise sella twstomer is the result of a series of activittest involves
bringing together the inputs required, manufactutimese inputs into the enterprise's productssparing these products
to wholesalers and distributors, bringing themh® ¢ustomer through retailing and other outletd, gnoviding after sales
services as required, The supply chain is madefupegments: the up-stream segments made-up ofistppif raw
materials, component, services, consumables, le¢cinternal supply-chain made-up of the variousadmpents and unit,
involved in the production of the products or seeg' and the down-stream segment made-up of distriy wholesalers,
retailers and providers of after-sale service, lmmpd value to customers can be achieved throughthevement in the

various segments of the chain, as well as in coteyleedesigning the supply chain.

An enterprise can significantly improve its intdrpaoductivity by focusing on those things it cao well and
subcontracting or outsourcing the other activitiesother firms who could do them better. In thauaion where an
enterprise relies on network of suppliers and seryrovider, the effectiveness and efficiency @& &mnterprise is very
much affected and is very much dependent on theitwaginages the supply chain. Improving collecpveductivity of an

enterprise's supply chain requires (Porier, 1997):

» Carefully analysing the enterprise's businesdyutsness and operations strategy, how it can ddliebest value
to its customer, and then deciding what to out-sewnd what products or parts produce and/or Hesvio

undertake internally within the enterprise;

» Careful selection of suppliers and down-streanritigtion and sales channels; establishing closklsotation
and cooperation with suppliers and service progider ensure that they meet the volume, quality tme

requirements;

e Assisting in building the competencies of the vasiparties in the supply chain; and
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e Ensuring that wastes in time, materials, money ath@r resources are minimized throughout the erise'p

supply chain.
Networking and Alliances

One way for enterprises to improve their flexilyilincquire new technical and managerial competsniierease
leverage of their internal resources, and achigeed in bringing product to market from market agslk, product
development to distribution and retailing is thrbugntering into networks and alliances with othetegprises, Through
cooperation and collaboration with other enterprisgven with those in the same business and caioqsetan enterprise
could access new market opportunities and sourtegeaded inputs; concentrate and perform only tramdivities and
functions that it can do most productively and glyic have better access to new technology and iatiow; learn and
access new managerial practices and organizataysié¢ms; increase speed of the product cycle; mupdove overall
productivity.

The networking relationships between and amongsfican be formal or informal. It can be verticaht®nships
such as those formed by firms engaged in compleanemtctivities and those that form supply chaimatiehships, and
horizontal relationship involving firms engagedsimilar or competing activities, Strategic alliaaasan be entered into,
agreeing with other firms to combine efforts to que a competitive advantage that neither of thégsato the alliance
could accomplish or achieve alone, The partnerthénalliance contribute complementary products,ketapresence,
distribution networks, production facilities, skilland technologies" etc, Strategic alliance is llsdanited in space
(e.g, for activities in a specific country) in tin{fee, for a specific period only), and purposeg{ehey may be on
technology but not on markets, or vice versa). bBtaim maximum benefits and minimize the risks aftén costs of
networking and alliances, the enterprises entdrit@ythe relationship must undertake careful anglybhey must address
a number of critical questions such as what therprise's core competencies are, its strength aakmesses and what
peripheral capabilities must it seek from the exdéenvironment; how the network " will be governstare influence

and responsibilities; and where the competitiveaatlvge will be created through networking.
Sustaining the Enterprise's Competitive Advantage

The sustainability of the competitive advantagamfenterprise is dependent on the nature of therrsajrce of
its present advantage over the competitors. Tteeelierarchy or level of sources of competitiveaadage in terms of
sustainability. Lower order sources of advantagshsas low labour costs or cheap raw materials espectively easy to
imitate or acquire by competitors. Higher order amtages such as proprietary processes and techngbogduct
differentiation based on unique product or seryibeand reputation based on cumulative marketifgrtsf and customer
relationships protected by high costs to the custowf switching vendors, are more durable. Thesghdriorder
advantages are created through sustained and divaulaestment in physical facilities, human reseudevelopment,
research and development, and/or marketing aetvitCompetitive advantage is therefore sustainezugih constant
improvement and upgrading. In order to sustaircisipetitive advantage, an enterprise must become\ang target,
creating new advantages at least as fast as cdopetian replicate old ones. To remain competitaue,enterprise

constantly destroy old advantages to create neyhehiorder ones (Porter, 1990).
Competitiveness of Nations

Nations do not compete as enterprises do. Ratlaions compete in creating the conditions thatettand
encourage investors -foreign and domestic alikentest in productive and competitive enterprisethini their borders

(and even for local enterprise to invest abroadhd#t will enhance international presence and ntapkeximity and
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responsiveness. A country competes through crediegpolicy framework that encourage and enableriterprise to
constantly upgrade themselves and keep on improtheg productivity, and by putting in place prognaes and
incentive packages that help and enable its efepto develop competitive advantages and pursmpetitive strategies
for successful participation in international maskeReports that rank countries according to coitip@tess are getting
widespread attention by policy makers and econaamsiors in both developing and developed countflée World
Competitiveness Yearbook of the International togti of Management Development based in Lausanwézesland
(IMD, 1998) uses eight major groups of factors/pipites to rank a nation's ability to encourage aodtain the
competitiveness of its enterprises. Similarly, tBéobal Competitiveness Report published annually thg World
Economic Forum also makes use of eight clusterstrattural characteristics of national economiesanstructing the
competitiveness index used in ranking the competigss of the countries covered. The Report lodkatarnational
competitiveness as the ability of a nation's econtormake rapid and sustained gains in living staadqSachs, J., Stone,
G. And Warne, A., 1996). The competitiveness intfexs aims to gauge the ability of a national econpdmachieve
sustained high rates of economic growth. It attesnpimeasure growth potential on a horizon of fivéen years. Offering

an assessment of economic conditions for medium ¢gowth.

A detailed scrutiny of the clusters of factors -ahd sub-factors within them- used by the two catitigeness
reports show that, over-all, the two cover the sgemeral issues that are deemed to influence 'hetompetitiveness™
(O'Neill, 1997). These factor are (a) internatitwetion or openness of the economy, (b) domesten@wy and
government involvement and policies including legaid regulatory environment and institutions ofilcsociety,
(c) financial institutions including their size andansparency, (physical infrastructure, environtnand energy,
(d) management skills, (e) science and technol@galility and facilities, and (f) people includisgills and access to
education, unemployment levels, working hours. arelfand social services, equality of opportunityaliy of life, and

attitudes to work.
Systemic Competitiveness

The most competitive countries therefore have vidsser et al. (1996) call systemic competitivenbsdustrial
competitiveness is the result of the complex antadyic interaction among factors at four social aodnomic levels in a

national economy at the meta, macro, meso and r@esats.

At the meta level are the socio-economic, cultwadl political factors that are essential to contpetiess

such as:

* A development-oriented cultural values which in@usdocial recognition of economic success, priofay
long-term investment in knowledge and skills actjipis, a positive work ethics and pride in work and

performance, and propensity to save;

» A basic consensus on the necessity of industriatldpment and competitive integration into the wamarket;

and

» The ability of the social actors to jointly formtdavisions and strategies and to implement agreed strategies
and policies; this implies mechanisms and instingifor entrepreneurs, employers, workers and athecerned
members of the society to develop shared visiongreas such as which position should be targetetthien
international division of labour which comparatimevantage should be developed in the long run, haovd

profits and costs of market integration should Istrituted among social groups, etc.
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At the macro level, the key ingredient for compegibess is a stable and predictable macroeconaanieefwork.
Such a framework should cad to the creation of Wlttioning markets that are essential for theaife and efficient
allocation of resources. This policy framework udes a realistic exchange-rate policy, a generaldo trade policy that
stimulate local industries, competition policy, anfilscal and budgetary policy geared for growttl atability. The macro

framework should encourage or require the coungnytsrprises to be effective and efficient.

At the meso level, the key factors for competitiess are specific policies and institutions thap hietiustries to

suit to their environment and create competitiveaamtage. There are two sets of meso level factors:

» Meso-level institutions, both private and governtaénwhich offer services and support to entergrisad help

build the development of human capital and techgiold infrastructure; and

 Selective and targeted policies aimed to shape atréngthen competitiveness of certain sectors
(industrial structure, trade patterns, technologywelopment and acquisition, human resource devedopm

supportive infrastructures, etc.)

An important element at the meso level is the legal regulatory framework affecting the establishivend
operations of enterprises. A legal and regulatcaynework that imposes undue and excessive adnaitigtrand financial
burden on enterprises affect adversely their c&pdoi compete. Another important element is effextchannels and
media of communication that facilitate the flowinformation and exchange of ideas among key stddeh®and actors,

relevant social groups, organizations and instingi

At the micro-level, factors that determine entespsi competitiveness (in terms of costs, qualitypdpet
specificity, speed and responsiveness) are: eetneprial and managerial competencies; quality efithman resource;
organization of production, including process amdaaizational innovations; organization of produldvelopment;

organization of the value chain; and cooperatidwagks and alliances, among others.
SUGGESTIONS AND CONCLUSIONS
* An organization has to develop the ability to hamthe creative energies of their own availablekfooce.

e The need of the times is to focus on creating anmmb@raging human capital. It is this pool of creatminds that

will help in throwing up innovative ideas.

» Education and training are emerging as key drieéiompetitiveness. As the global economy has becotre
complex it has become evident that to compete asidtain a presence in global markets it is essetatiboost
the human capital endowments of the labour fordeose® members must have access to new knowledge, be

constantly trained in new processes and in theabiperof the latest technologies.

* Most macroeconomic research studies conclude tifatnhation and Communications Technology (ICT) is a
significant contributor to productivity growth amdost relevant in knowledge and information - inteeservice

enterprises for attaining global competence.

 The value of Knowledge Management relates diretlyhe effectiveness with which the managed knogded
enables the members of the organization to dedl toiday's situations and effectively envision anehte their

future.

» However, heavy investments in ICT and automatiem@&lmay not increase productivity unless a totédégrated

approach is taken. This requires complementarysinvents in organizational restructuring, workplace work
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process redesign, and a mindset change among exagloyho need to be computer literate.

* Increasing productivity has to emerge as a nevonalipriority, where the efforts of all convergeattcelerate the

process of economic growth and raise the stanaddilgng of our people.

» Our business organizations will have to improveirtiperformance to ensure their survival and growtha
fiercely completive world. This improvement will k@ about only if we focus on production of quatigods, in
a cost effective manner and by generating enoughluses to plough back into the business to furitmarove
productivity. And this must occur continuously, ¢oeate an advantage in the market place, whichhatw
productivity is all about. Productivity, thus, whiave to become a mass movement and to be pueamational

agenda.

« Every organization has its own distinctive approémivards development. Connecting these initiatithsere
should be a commitment to enlarge the scope ofviatian and to create environment conducive to Fetidity.
Productivity may be the outcome of techno managpréctices, but eventually is the result of a msigid Basic to
this approach is the conviction that there is natlto improvement. Even the best can be improViés: crucial
ingredient is the preparedness of the human minch&mge. Therefore, workers, managers, policy nsa&ad
others should be ready to continuously and collebti work for productivity improvement, not only avery
economic activity, but also in every human endeduotthe development of the society as well asabentry.
Needless to mention, as we graduate further intaviedge era, traditional methods and principles dgcome
increasingly ineffective and we will have to inntivaely augment productivity both at micro as wedl macro
level to realize a global competitive edge. "Prdility for Global Competitiveness" has thereforebehosen as
the theme for the "Productivity Week - 200?" (12&8th February).

 Among the most important institutions are the Nagio Productivity Councils and National Productivity
Organizations. By performing their various rolespmeductivity promoters, catalyst and mobilizerpahility
builder, etc. they in fact influence and strengtliea productivity and competitiveness factors a Harious

levels.

e Through spearheading programmes such as natioadlgtivity awareness and education campaigns te§y h
develop the national values and attitudes thategi@ie good work and quality performance and appative of

learning, innovation and change.

»  Through mobilization of a tripartite and multi-sexal national productivity drive, they create theahanisms and

institution for national concerted efforts towapisductivity improvement.

e By initiating and assisting in the review and fotation of macro and micro economic policies, thejphcreate

the conducive and enabling policy environment.
» By networking and helping other institutions, th@jp build a strong supportive institutional infrasture.

* And through their training, consulting and inforinat services they help enterprises acquire the gera and

workers' capabilities to effect and implement thiggh road" to productivity and competitiveness imgment.

» Through their pioneering of new productivity impewaent approaches and capability building in indugtrey
help improve the production processes and buildhtirean competencies essential to continuing pradiycand

competitiveness improvement.
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Through the promotion of participatory approachleproductivity improvement, they help improve theality of

jobs.

The specific roles and functions of a national jatvity organization will vary from country to catry and will

depend on the its assigned mandate, needs ofdt#s;Istages in the countries economic developnoeittural

and social environment, and the quality of its kxatip.

However, despite the diversity across countriess ipossible and useful to identify the most commoles.

These are

o

Those dealing with attitudinal change and develgpivareness among people involved in productivity

improvement;

Improving the performance capability of enterprite®ugh upgrading management competence, corporate
organization and management systems, improving H&l HRD and enhancing performance of the

enterprise as a whole;

Promoting productivity initiative among organizatothrough networking between research and eduedtio
institutions and enterprises, developing better peoation between trade unions and employers, and

promoting productivity improvement programmes tteeprises; and

Helping create the policy and regulatory environtméor productivity improvement through assessing
economic and business policies and regulations thed impact on productivity and competitiveness,
providing advisory services on upgrading variousdpictivity factors such as energy supply, transian,

technology and removing systemic barriers hindepiragluctivity improvement.
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